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Who we are

Founded in 2014, Cruise Adviser brings together  

the most insightful comment, news and analysis  

for those looking to sell cruise holidays. It is a 

platform for debate and a place for the industry 

to come together and help drive their respective 

businesses forward.

Following the successful launch of Cruise-Adviser.

com, a print product was launched in December 

2014, aimed uniquely at front-line travel agents. 

The magazine is now published ten times a year — 

monthly with double issues in December and July.

Cruise Adviser is designed to be kept on desks and 

used as a vital reference point by travel agents.

A sister publication, Solus, was launched in 2016, a 

trade magazine about solo travelling — including 

cruise, escorting touring and adventure holidays. 
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What’s inside

Utilising original photography and employing a  

sleek design, Cruise Adviser is a trade publication 

with the style and elegance of a consumer-facing 

magazine. 

Inside each magazine are in-depth features, 

interviews and opinion, with example cruises, tips 

and expert input — all designed to help agents sell 

more cruises. 

A new-look Cruise Adviser was launched in 

December 2016, featuring a more extensive news 

section, details of fam trips, incentives, new hires, plus 

games, competitions, recipes and a new, easy-to-use 

directory.
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CEO Edie Rodriguez’s speech at the Clia River Convention made some waves, 
but there’s no denying that Crystal’s luxury innovations are leading the way

Crystal
When Edie Rodriguez speaks people 
tend to listen, even if they don’t like 
what she’s saying. The boss of Crystal 
Cruises has seen her company come on 
leaps and bounds during her tenure. At 
the Clia River Convention in November 
she told delegates – travel agents as well 
as most of her competitor cruise lines – 
that Crystal River Cruises was the only 
luxury river operator in the world. While 
that might have ruffled a few feathers, it 
certainly got people’s attention.

Having been at the helm of Crystal 
since 2013, Rodriguez is now overseeing 
a period of rapid growth, after the 
company was bought by Genting Hong 
Kong in 2015 for $550 million.

Announcements about air, river and 
expedition followed the firm buying  
up a raft of shipyards. Residences for 
the well-heeled are also on the cards. 
However, can the company sustain such 
growth as it goes forward?

“In terms of how we are going to 
maintain the quality of Crystal Serenity 
and Crystal Symphony across our 
new fleet, the answer lies in our staff,” 
Rodriguez explains. “Many people have 
left us over the years, simply because, 
in the past, they didn’t think they could 
grow within our company. Now, with  
all of the investment, they are coming 
back. Half of all the people we have 
hired for Crystal Mozart [Crystal’s first 

river ship] have actually worked for  
the company before.”

The investment that has led to so 
many staff members returning to the 
fold is unlike anything the industry  
has ever seen. 

Seven river ships, three expedition 
yachts, a fleet of aircraft, enhancements 
to their current ocean ships and the 
launch of an “exclusive class”, slated for 
delivery in 2022, along with their much 
feted multi-million pound residences, 
mean that Rodriguez’s life is not going  
to quieten down any time soon. Little 
wonder that the CEO is known as 
“speedy Edie” and reportedly sleeps  
for just four hours a day. 

INFOCUS
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In 2017, Viking Cruises will add two 
more ships to its fleet, the Sky and Sun, 
the third and fourth in its fledgling 
seafaring division, launched only in 
2015. For a line that once christened  
18 river ships in a single week, this  
quick expansion may seem par for  
the course, but, in reality, it’s nothing 
short of staggering. 

Torstein Hagen, the company’s 
chairman, promised, rather grandly, 
to “reinvent” ocean cruise when the 
expansion was announced four years 
ago. But it’s fair to say that, even against 
its own lofty ambitions, Viking Ocean 
Cruises has enjoyed 
considerable success 
since, carving a unique 
place for itself in  
the market. 

Ahead of these new 
additions, I joined the 
Viking Star – the first 
in the fleet – as it sailed 
from New York City 
down to San Juan, the 
Puerto Rican capital, 
where it is based this 
winter for the line’s 
Caribbean itineraries. 
Although essentially a 
repositional cruise, this was  
too impressive a trip to miss out  
on. It also gave me chance to finally 
experience a ship about which  
I’d heard so much.

The day before the Star sailed out 
of New York for the first time, leaving 
behind the city’s illuminated skyline,  
I spent a night in Manhattan in a 
Midtown Hotel, a few blocks from the 
Central Park, the Museum of Modern 
Art and Tiffany & Co. That evening we 

dined al fresco at an excellent Italian,  
in the shadow of the iconic Carnegie 
Hall, (drawing some confused looks, 
given the autumnal weather), allowing 
us to see some of New York’s eye-
catching characters wandering by. 
Among many other things, the city  
is the best in the world for people 
watching. In the morning, we gorged 
on waffles for breakfast at the nearby 
Brooklyn Diner, where portions start  
at supersize and get bigger, before 
heading to the Top of the Rock, taking 
in the world’s most famous skyline, the 
Empire State Building at its centre. 

Leaving New York
The Manhattan port, 
where the Star was 
docked, is remarkably 
close to the action –  
a 20-minute taxi ride 
from our hotel – and 
backs right onto the 
city. That evening,  
from the aft of the  
ship, we were able 
to enjoy one of the 
world’s most magical 
sights: New York City 
transforming from  

day into night, lighting up as the sun  
set. Under this enchanting glow, we  
set sail, a little later than planned,  
by which time we were tucking into 
dinner at Manfredi’s – the magnificent 
presence of the New York City outside 
the window. There was tangible 
excitement as we approached the Statue 
of Liberty – even among the native New 
Yorkers on board – making for a truly 
special moment. Cruise can offer some 
amazing and unforgettable experiences, 

Viking Cruises promised to “reinvent” cruise when 
it entered the ocean market in 2015. With two more 
ships arriving in 2017, Anthony Pearce boards Viking 
Star in New York to find out if it lives up to the hype

Viking 
invasion

NEW YORK CITY
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Is there a country in Europe more suited to cruise 
than Italy? From exquisite cuisine to ancient 
history – not to mention many miles of coast –
the country has style in abundance and offers 
something for pretty much everybody

PORTS OF CALL

For British tourists, there is little wonder 
that the Mediterranean is officially the 
most popular cruise destination in the 
world. It is generally safe, hot and could 
rival any region in the world for its 
history and culture. Italy, the birthplace 
of the Renaissance, is the jewel in the 
Mediterranean’s crown. 

That being said, Italy – or rather 
Italians – still have a curious relationship 
with the cruise industry. There is 
no doubt that the country benefits 
massively from its popularity, with  
ports such as Civitavecchia, Genoa 
and Venice attracting thousands upon 
thousands of cruise guests every year, 
eager to see the beauty of Florence  
or the treasures of Rome. In total the  
cruise industry generated about €4.6 
billion in 2014. For a country with  
such a turbulent economy, it’s clear  
that foreign visitors have been 
something of a saving grace.

However, it hasn’t all been plain 
sailing for the cruise lines. Few will have 
failed to see the demonstrations by locals 
in Venice earlier this year, protesting at 
the large vessels they say are ruining 
the city. The Italian Transport Ministry 
banned large ships weighing more than 
96,000 gross tons from sailing along 
the Guidecca Canal in November 2014. 
However, that ban was then overturned 
in January 2015 by Venice’s regional 
court of appeal. The back and forth has 
continued for years. 

It is hardly surprising that Venice 
has become so popular with tourists, 
including those who arrive in the 
city by ship. It is a magical place. The 
crumbling, renaissance buildings line 
the mile upon mile of canals that thread 
their way through the city’s islands. Cars 
don’t exist here; you either get about by 
water or by navigating the notoriously 
complex streets on foot. They say that 

La dolce vita
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How environmentally friendly is a 
cruise? It’s a question that is asked with 
increasing frequency, particularly given 
the negative press that often surrounds 
cruise’s carbon footprint. The answer 
hasn’t always been forthcoming: there 
are many complicated variables, while 
some cruise lines have been criticised 
for a lack of transparency. It’s fair to 
say that, like all tourism, the impact 
is considerable, but the last few years 
have seen a change in attitudes

Holidaymakers are ever more 
switched on about green travel and 
cruise lines have reacted accordingly. 
Increasingly, when new ships are 
announced, operators talk about their 
commitment to the environment. 

For example, when P&O Cruises 
recently announced plans to build, 
what it calls the “largest ship and most 
ambitious ship ever built for Britain”, 
its environmental impact was at the 
heart of the story. The ship is set to be 
powered by liquefied natural gas, as are 
two ships from sister company Carnival 
Cruise Line, while Royal Caribbean 
International is also getting in on the 
act with its Icon class ships.

Richard Branson has said that his 
cruise line, Virgin Voyages, will adopt 
a new clean energy technology called 
Climeon Ocean when it launches in 
2020. The ships, he says, will be the 
first to transform waste heat from 
engines into electricity for onboard use. 

Tom McAlpin, president and CEO of 
Virgin Voyages, told CRUISE ADVISER: 
“The entire Virgin Group is committed 
to changing business for good and 
Virgin Voyages will be no exception and 
we are inspired by Richard Branson’s 
leadership on the global issue of 
creating more sustainable businesses.

“Virgin Voyages is excited to be the 
first cruise line to work with the smart 

people at Climeon. They have found 
a way to efficiently turn heat waste 
into electricity, saving stacks of CO2. 
It’s just one thing we’re doing to meet 
our commitment to launch one of the 
cleanest fleets to sail the seven seas.”

The news was hot on the heels of 
Hurtigruten’s announcement to build 
hybrid-powered expedition ships – 
the first of which are called Roald 
Amundsen and Fridtjof Nansen. The 
company says the technology will make 
sailing with electric propulsion for 
15-30 minutes a reality and will reduce 
emissions from the ships by 20 per cent.

Friends of the Earth, which 
monitors cruise lines’ environmental 
performances in its annual reports card, 
welcomed the move. Marcie Keever, 
oceans and vessels programme director, 
told CRUISE ADVISER: “Hurtigruten has 
also committed to not using heavy 
fuel oil in the Arctic, which is another 
positive thing it’s doing. 

“One of the things we have been 
working on, particularly in the Arctic, 
but worldwide is to reduce this. By law, 
it’s allowed to be extremely dirty, at 
the moment it can be 35,000 parts per 
1,000,000 sulphur; on road, diesel is 
15 parts per 1,000,000. But, you have 
to get this down 1,000 if you’re in the 
US or at port in the EU, but worldwide 
it’s allowed and is incredibly damaging, 
both for health and the environment.

“In the Arctic, soot tends to sit on the 
ice and actually exacerbates melting,  
so when a company such as 
Hurtigruten commits to cleaner fuel 
we’re very happy about this.”

Keever points to Friends of the 
Earth’s report card, which it has  
been running every year since 2009.  
In 2016, it graded 17 cruise lines and 
171 cruise ships, focusing primarily  
the largest lines.

With new measures to tackle its carbon footprint, 
can the cruise industry improve its negative 
environmental image? Anthony Pearce investigates

Electric dreams
GREEN TRAVEL
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Crystal Mozart  
Vienna-Vienna, May 13, 2017
From £3,470pp
Crystal River Cruises’ first ship, the Crystal 
Mozart, is a big deal. Twice the width of a typical 
river ship, passengers on this Danube cruise will 
also be able to enjoy a trip on the vessel’s very 
own Wider speedboat.

Crystal Esprit  
Dubrovnik-Venice, August 20, 2017
From £4,235pp
Join Crystal’s first luxurious yacht, the Crystal 
Esprit, on a cruise out of Croatia’s Dalmatian 
Coast, calling at many of the country’s less 
popular ports, including Vis, Trogir and Šibenik, 
before sailing in to Venice.

Crystal Symphony  
Barcelona-Lisbon, October 3, 2017
From £2,000pp
Take a journey on the newly refurbished Crystal 
Symphony, one of Crystal’s original ocean 
vessels. The two ships built up Crystal’s luxury 
offering over the years – before the major 
investment came in.

THREE OF CRYSTAL’S GEMS

Ten days Seven days Seven days 

“We are no longer just Crystal 
Cruises,” she says. “We obviously have 
been for 26 years, but a year-and-a-half 
ago, when we got our new owners, and 
they invested heavily in our brand we 
became simply ‘Crystal’ – the world’s 
most luxurious lifestyle and hospitality 
brand portfolio. We are now being 
spoken about in a myriad of different 
ways and so market ourselves to a 
myriad of different guests.

“Through that growth we are 
attracting the new to cruise market.  
With Crystal Mozart, which was 
launched in the summer, about 50 per 
cent of our customers are not only  
new to Crystal, or new to river cruise, 
but completely new to cruise. With 
Crystal Esprit, our first expedition  
yacht, we are not only attracting new 
to cruise guests but, interestingly, a far 
younger demographic. The average  
age of guests on board Crystal Esprit  
is only 35 years old.”

The various touchpoints that Crystal 
is now able to disrupt the luxury holiday 
market is astonishing. With expedition 
and aircraft sure to attract a younger 
– while still phenomenally wealthy – 
client, the idea is that they will become a 
Crystal guest for life. Eventually they will 
graduate to the ocean and river product, 
thus the company will successfully 
populate the whole of its portfolio.

The only entry requirement is that 
passengers must be able to afford it.
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Carnival Corporation’s ultra-luxury line is  
attempting to reinvent the shore excursion with 
its new education-heavy zodiac tours and hikes

New Ventures
SEABOURN
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New York City with Viking Cruises

Seabourn’s Ventures programme

Ports of call: Italy 

New York City with Viking Cruises

Green cruise 

SELECTED FEATURES
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and sailing out of this fascinating, 
towering city is one of them.

I’d heard so much about the 
restaurant’s steak – the best at sea, 
I’d been told more times than I can 
remember – meaning I didn’t have to 
consult the menu to pick my main. The 
rib-eye that arrived, marinated for four 
days with salt and chilli flakes, exceeded 
even those lofty expectations. 

Scandinavian design
I had not been on Viking’s ocean offering 
before, but now had four days, with no 
sight of land, to explore it. It only took 
about 10 minutes to fall in love. The Star 
brings the intimacy and the elegance of 
river cruise to a 930-passenger ocean 
vessel – and looks beautiful. 

True to the company’s Nordic ties is 
the influence of Scandinavian design 
on board, as seen on its river cruise 
Longships, most obviously in the 
beautiful wooden chairs and tables of 
the Explorer Lounge and Wintergarden. 
It’s much more than that, however. 
Viking has used the movement’s ethos  
of simplicity, minimalism and 
functionality throughout the ship: the 
Star may be luxurious, but nothing here 
feels superfluous or over-the-top.

The attention to detail is so impressive 
because of the many human touches  
you find in both the rooms and public 
areas. My cabin, a massive penthouse 
veranda, is full of a little surprises: 
there’s under-floor heating in the 
bathroom, where the mirror doesn’t 
steam up and the (amazing) shower is 
easy to use; there’s a pair of binoculars 
hidden away in a compartment in the 
desk with a vanity mirror. 

The more you look around the 
more you notice these gentle, subtle 
touches. Mamsen’s (Norwegian for 
mum’s) serves mouthwatering waffles 
using the recipes of Torstein Hagen’s 
own mother, and there’s even a black 
and white photograph of her and his 
daughter on the deli wall, giving it the 
feel of a family-run café (a surprise for 
the chairman, I’m told). Nearby, at the 
entrance to this area, and beyond, in the 
Explorer Longue, are illuminated maps 
of constellations; and, on a huge screen 
in the atrium, either images by Viking 
photographer Alastair Millar or works 
of art by Edvard Munch, which the line 

Viking Star sails past the Statue of Liberty
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has a tie in, are displayed. In fact, all 
the artwork, like the calming décor, is 
incredibly tasteful. 

Even more impressive is the 
retractable roof above the tranquil pool 
area (making it usable regardless of the 
weather – as it happens, it rained all 
week) and the huge amount of outdoor 
space – on decks two and seven are 
promenades that loop around the ship. 

“No casinos, no umbrella drinks”
The spa is perhaps the Viking Star’s  
most impressive area: I spent an 
afternoon there trying out the 
Norwegian take on thermotherapy  
(at first with a little scepticism) of going 
from really hot places to really cold 
ones, which is said to aid circulation. 
That meant luxuriating in the enormous 
spa pool, Jacuzzi and steamroom and 
then standing in the snow room (quite 
literally a room full of snow) or under  
a bucket of icy water – and feeling,  
to my surprise, all the better for it  
(I did, however, wimp out of trying  
the freezing cold ‘plunge pool’). The  
rest of the day was spent reading on 
deck, by the infinity pool, and looking 
out to sea as the sun set. Blissful doesn’t 
even begin cover it. 

Compared to some ships, there 
aren’t tons of features on board. Hagen, 
who, on Saturday morning, gave an 
entertaining talk about the company’s 
20-year history and expansion from river 
into ocean, was keen to point out how 
the things that Viking doesn’t do – “no 
children, no casinos, no umbrella drinks” 
– sets it apart. As soon as I embarked 
I knew I wouldn’t be bored, that four 
nights at sea would fly by. I also knew it 
would mostly be spent eating. 

After two days of pigging out –  
steak on Friday, exceptional lobster 
(followed by New York raspberry 
cheesecake) on Saturday, with burgers, 
pizzas and pretty much everything  
else in between – I decided to see 
it from the other side, taking some 
cookery classes in the Kitchen Table, 
an innovative space where guests are 
invited to help prepare meals. When  
the ship is in port, customers are  
invited to head to local markets 
with chefs to source the ingredients. 
Inevitably, I ended up doing more  
eating than cooking, but just watching 

such an accomplished chef at work  
was a joy. 

A philosophy that works
Viking’s ocean offering occupies an 
unusual place in the market. While it 
doesn’t brand itself as luxury, there is 
a lot included here. That is: beer and 
wine with lunch and dinner; one shore 
excursion option in each port; Wi-Fi; 
use of the spa; and access to speciality 
(it calls them “alternative”) restaurants, 
including a wine-tasting menu and 
private dining space. And what isn’t 
included is afforable: the drinks package 
of $19 a day, even with the prohibitive 
exchange rate at the moment, is very 
reasonable and includes premium spirits 
(save for a few of the most pricy options 
on the menu). 

Like the Longships on the river, Viking 
has found a product that works and now 
intends to stick to it. The changes to the 
new ships, Hagen says, will be tweaks, 
but the rest will remain the same, 
meaning guests will enjoy the same 
high standard regardless of which ship 
they sail on, allowing them to choose 
by destination. It’s a philosophy that 
continues to serve them well. 

Viking Cruises will sail out of New York 
City on a 15-day New York, Bermuda & 
the West Indies itinerary on October 23, 
2017 (prices from £3,090pp). It will sail 
into New York City on a 13-day Eastern 
Seaboard Explorer cruise from Montreal 
(September 23 and October 1; prices 
from £5,095). For more information,  
see Directory, p67

The luxurious spa pool and Jacuzzi

The pool area has a retractable roof
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Online

Launched in early 2014, Cruise-Adviser.com offers news, analysis and opinion 

for those selling cruises. 

Cruise Adviser is a media partner with cruise industry technology provider 

Widgety, meaning all online content is shared across the company’s 

extensive network of travel agents. This includes the likes of Hays, Clia UK 

& Ireland and Advantage Travel Partnership. Founded by Damian Gevertz, 

Widgety uses its innovative solutions to make it easier for cruise lines to 

keep travel agents up to date with their promotions, itineraries and ship 

information with solutions including Meet the Fleet and Brochure Rack. 

Artwork to be supplied to the following specifications as a high-res PDF:
Images to be supplied as 300dpi CMYK jpgs or tifs
Logos and other vector artwork supplied as .EPS files
245x170mm + 3mm bleed on all edges.



Waterfront
 

Cruise Adviser is published by Waterfront, a London-

based publishing house and creative agency. It creates 

print, mobile and online media and provides editorial, 

design, proofreading and marketing solutions to clients 

inside and outside the travel industry — from cruise lines 

to international law firms.

Founded and run by journalists, the company puts 

exceptional copy at the heart of everything it does, 

while its network of writers and designers have worked 

for some of the world’s best and most recognisable 

media organisations. 

The company publishes Travelzoo’s monthly digital 

magazine, Travelzoo Experience, as well as magazines 

for The Travel Village, Advantage and Clia.


